Usability Test results – Top Line Report 

(Note: this report is abridged – a full report might be 5-10 pages)
Test dates: 8/9-8/10

Participants

P1. A manager at Client X home office. Previously managed a field office.
P2. A sales person with 15 years’ experience. 
P3. A sales person with 2 years’ experience. Worked for a competitor for 3 years previously.
P4. A sales manager in a field office.
Global Findings
Generally navigation worked well. Participants could move through the course. If participants had problems with navigation they would recover and learn how to use the course navigation. 

· One participant initially clicked on boxes at top of screen to continue instead of the “continue” button in the bottom right of the page. This caused momentary confusion because the clicking on the box did not do anything and it took a moment to discover the “continue” button. 

· One participant did not notice tabs at first in the “Inventory” section.  The error messages requiring users to click through tabs were effective at highlighting the tabs when they were overlooked. 
· To get back to previous sections participants would either use the steps in the header or the “Order forms” feature to view previous information. Most participants were okay with not being able to go back to previous screens. 

Scrolling 

· In general participants would scroll to see content below the fold in the various content boxes. However there were some cases where they wouldn’t scroll and would not see the content below the fold. It is important to ensure key content is above the fold and not rely on users scrolling.

· There were a couple of comments about displaying all questions, content, lists of items on one screen without scrolling. This is more important when the user has to make a selection because they can evaluate all the choices at once without having to scroll or worry that they haven’t seen all the choices.

Detailed Findings

Overview PDF

· The overview PDF was a conceptual presentation of a course introduction. It introduced participants to how the course was set up and the different features of the course. Note: The PDF format was used to prototype the overview. PDF specific comments are just for reference if PDF formats are used in the future. 
· The PDF overview did not open in the browser for one participant using a Mac. Because of this the PDF did not open full screen. She had difficulty at first finding the “Begin Course” button becacuse it was awkwardly displayed at the bottom of the page. 

· When the PDF opened in a browser it looked like a web page and participants easily navigated through the overview and started the course. At least one participant had expected to begin the course right away instead of seeing the overview. 

· One participant commented that it was confusing whether he was supposed to read the images or if they were just for illustration. The images were large enough that some content could be made out but they were still blurry and hard to read. Also arrows in the overview were not clearly pointing at the content they referenced. 

Follow-up

· The length of the course seemed appropriate. Participants thought that it would take 15-30 minutes to complete which was a reasonable amount of time for a course like this.
· Overall the course did a good job at simulating a sales scenario. Participants liked the format and thought that it was at least as good or better than other online courses they have taken.
· Participants said that this course would be useful. One participant thought the course would be most useful for people who don’t have a lot of sales experience currently.
